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THE FULL LITERATURE REVIEW CAN BE FOUND HERE

Type in Google: Pursuant Or go to:
Relationship Fundraising http://www.pursuant.com/landing-
page/relationshipfundraising/

.RQG;\.R_FT . Nasumtu w @ bloomerang R_QG"\IRF‘ w vunsum‘r'n € bloomerang

Vo VOLUME 2 —
Review of Theory fro hip Marketing Review of Theory from Sogial Psychalogy

RELATIONSHIP RE
FU

FUNDRAISING

WHERE DO WE GO FROM HERE?

LATIONSHIP
NDRAISING
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http://www.pursuant.com/landing-page/relationshipfundraising/

MORAL IDENTITY — STUDY 1

Design
+ 2 (priming by control) x 2 (male by female)
= Priming

* “Thank you for being/becoming a compassionate, kind, caring, friendly, helpful
(randomly selected two out of the five words) STATION_NAME member.”

= Control
* “Thank you for being/becoming a STATION_NAME member.”

Participants
+ 147 males and 280 females
+ 129in the control condition and 369 in the experimental condition
+ 366 New members and 134 renewal members
+ 477 one-time payment and 24 installments

Procedure
+ Dependent Variables: “How much would you like to contribute today?”
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MORAL IDENTITY — STUDY 2

Participants

Procedure
+ Moral Identity Pre-Measure
+ Donation Scenario
+ Moral Identity Post-Measure
+ Dependent Variables:
* Post-measure moral identity discrepancy
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PPPPP

GIVING HELPS PEOPLE
REACH THEIR MORAL

IDEALS
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HOW TO LOVE YOUR DONORS IN A RELATIONSHIP?

. Do your donors feel
What is the best loved in their

What is the best
way to love your relationship with you?

Who do your way to tell your donors?
donors love? love story?

. Feedback

{er! provide Analyse learnings
Conduct audit insights for experiment data  following test 2
and generate communication and historical and 3 and how
recommendations ~ changes and Feedback data to feedback  this can improve
for survey . learnings learnings and how  future Conduct  povide
communications constructs to  Field onsurvey  Schedule 3 toenhance future communications final final
and survey test SUrVeY  results experiments  communications further survey learnings

O O R
T 1 i T 1 “

START

Choose a Send sample send all Schedule 3 Download and
segment communications information to experiments  send experimental
to track for the segment HCSP to allow data and historical
for 2 sign off of the data for segment
years survey
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USE THE FINIDINGS TO CHANGE THE STYLE OF THEIR

COMMUNICATIONS OVER ALL

LAY

.

®

Suinny Days Community Centre

August 25, 2010

Mr. & Mrs. Green
222 Summer Drive
Edmond, OK 73035

Dear Mr. & Mrs. Green,

It was a Saturday morning and we looked around to see the breakfast club full of happy, smiling
children. Each one of themtalking and laughing, completely oblivious to the fact that they were
disadvantaged; they did not see themselves that way at all. Since you cannot see their dear faces, |
amwriting to tell you how wonderful it is to see them smile and how thankful we are for your donations
that have made it happen! Your contribution has helped so much, but the need is still great.

Each year, we help thousands of children by giving them a proper breakfast and somewhere safe to
play after school. Without donations like yours, however, the centre will not have enough funds to keep
operating. We are hoping to raise another $10,000 to keep the breakfast club and our array of after-
school clubs going through 2011. A financial gift from you will be a big help in reaching our goal. There
are several levels of giving. Here's an example of what your gift will achieve:
$20 — will feed one child breakfast for a month
$50 — will feed two children breakfast for a month
$100 — will feed two children for a month and allow us to buy 2 new basketballs
for our after school program (playing basketball is something the kids
really lovel)

These services bring so much joy to the kids. Together we are transforming lives and building brighter
futures — but without you, it just wouldn't be possible. Thank you so much for your support!

Sincerely

{ooke

Peter Routawhilf
President

P.S. Mark your calendars for the annual BBQ bash on Saturday. Sept. 4thy Hope to see you there.

Address: 222 St. Bell Street Oklahoma Phone: 555-555-5555 Sunny Days.com
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YES, IWANTTOHELP ............ GIVEHOPE

Your gift will be used to support partners to bring about transformation where the need is greatest around the world,

Please tick any of the statements below that are true for you
] Yes, giving is a vital part of what being @ ,..... Means
[] Yes, | care passionately about the work of sasses

| want to give: Please check your details and amend if incorrect:
CEXN> o R L B porter | DV S gmen Ehos

. Mr. A. Sample
| | =EXX> Housename

| <EXX> 1, Any Street

. Anytown
or my preferred gift of | £ P
Al2 B34
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Page 15

We increased response rate between
about 57% and 200%, without reducing

average amount of giving, or making
people feel worse
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HOW TO LOVE YOUR DONORS IN A RELATIONSHIP?

How much money can we raise?
How good do people feel?

. Feedback
{er'{ provide Analyse learnings
Conduct audit insights f?’ ) experiment data following test 2
and generate communication and historical and 3 and how
recommendations ~ changes and Feedback data to feedback  this can improve
for survey _ learnings learnings and how  fyture Conduct  provide
communications constructs to ~ Field onsurvey  Schedule 3 | toenhance future communications final final
and survey test SUrvey  results experiments | communications further survey learnings
1 v 11 1 11,
=
w

START

I 1 | | |

Schedule 3 Download and

Choose a  Send sample Send all

segment  communications information to experiments  send experimental
totrack  for the segment HCSP to allow data and historical
for2 sign off of the data for segment
years survey
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Iowa Public @
Television

Retain & Goodwiill
Upgrade

Greater Washington
Transforming Lives and Communities

Regular
Giving
Acquisition

Brady Campaign
*w
*w—

To Prevent Gun Violence

Planned
Parenthood’

Care. No matter what.
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Brady Campaign
*

To Prevent Gun Violence




Tell Congress: RESIST the Gun

Industry's Zimmerman Bill to
Arm Anyone!

e B Caaaai e B Fas 1 Brady Campaign

ki DL Coiaan :#

e Freveal Gun Violence

4,240 SUPPORTERS 15,000 GOoaL
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Dear {First Name}
Thank you.Thank you.Thank you!

Thank you for signing the Brady Campaign petition to oppose the “Arm
Anyone” bill!

By signing the petition to oppose the Zimmerman bill to “Arm Anyone’, you
joined an army of hundreds of thousands of passionate people who care.You
also stood up to say that you have had ~ENOUGH of the fact that more than
33,000 people die every year from gun violence.Together, we stand up to end
gun violence.
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You support also made all of us here at Brady feel very, very good about what
we do.Thank you.

In gratitude, we wonder if there is anything we could do for you. Would you
answer three quick questions to help us understand you better?

Thank you.

Take survey
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Condition 1 Condition 2

What’s important
for Brady?

Donor wellbeing

Donor intentions

Donor wellbeing

What’s important

Donor intentions for Brady?
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WINNER!

Bl
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40%

30%

20%

104
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545
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B8%

37%

Relatedness Willing to help
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Condition 2

Donor wellbeing

Donor intentions

What's important
for Brady?
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HOW DID SIGNING THE PETITION MAKE YOU FEEL?

[ 1 Yes!Signing the petition made me feel | can voice my beliefs

[ ] Yes! Signing the petition made me feel more strongly connected to those who
need protection from gun violence

[ 1 Yes! Signing the petition made me feel | can make a meaningful difference

Condition 1 Condition 2
What's
\ Donor
igportant f wellbein
Brady? 9
Donor Donor
welibeing intentions
What's
Donor . f
intentions important for
o Brady?
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Planned
Parenthood"

Care. No matter what.
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CONDITIONS

Acknowledgement
received

NO
acknowledgement

Thank you for taking the time to read this letter. I often write
to you to ask for a gift, but not today.

Today, I want to tell you that you are the real gift.
Today, I want to thank you for changing lives.

Your past support of Planned Parenthood of Southern New
England (PPSNE) changed Lauren’s life.

After suffering years of abuse, Lauren found renewed hope
for safety: gifts like yours allowed her to get her first well-women
exam. This meant the world to her — safe, non-judgmental care
provided by informed and thoughtful health care providers.
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DONOR IDENTITY BOOSTED

Planned Parenthood of Southern New England Planned Parenthood of Southern New England
Please check the box if the statement below describes you: Please check the box if the statement below describes you:

11 Yes, | think standing together with PPSNE to guarantee safe, compassionate and  Yes, | think standing together with PPSNE to guarantee safe, compassionate and
affordable care is an important part of who | am. affordable care for 80,000 patients each year is an important part of who | am.
o Yf:s, I want to stand with PPSNE patients. Please accept my renewed [ Yes, | am honor to support the patients PPSNE serves. Please accept

giftof: 082500 ~ O$30.00  OIFE0  OOther__ my renewed gift of: O $150.00 O $180.00 O $225.00 O Other__
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WINNER!

Those received the thank you letter gave on average $45 more than those who did
not.This is a 67% increase in giving.

5120.00 $112.78

510:0.00
580.00 |
1 567.46
560.00

540.00

520.00

Average donation post-renewal ketter

50.00
Thank You received Mo Thank You rece wed
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Iowa Public
Television
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RESEARCH QUESTION

What effect can centring a ‘thank you’ letter on the CEO or the donor have on
renewal rates?

Confidential — Not for Duplication | Property of Grenzebach Glier and Associates GG—I—A




CEO Focused

Donor Focused

Friends
LLL LT m/[/{m@ i bl %)

Dear << Letter Salutation>>,

| am not going to ask you for money today. |
have done a lot of it over the years and you can
bet | will do it again some time very soon, too.

But not today.

Over the years, | have told you over and over
again how many wonderful programs your
donation has created, how many needs, dreams
and hope that your donations have fulfilled for
our community and how successful your
investment in IPTV has been.

Confidential

Friends

Fioww Tty s of Q :
— Qi /l/{m@ ipwa Public %)

Dear << Letter Salutation>>,
You are wonderful. Really.You are.

| often write to you to ask you for a gift.| am not
going that today. | have done a lot of it over the
years, and you can bet | will do it again some
time very soon, too.

But not today.

Today, | want to tell you that you are the real gift.
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B0%

Percentage of people renewing
9 8 % § § § #§

3

15%

16
Number of gifts given

mControl M CEO centric  m Donor centric
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34%

Relatedness
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WINNERS!

CEO Focused

Donor Focused

Friends
lowa Pubhc
Telewsmn

Twmﬁwmmbég MUMM?

Dear << Letter Salutation>>,

| am not going to ask you for money
today. | have done a lot of it over the
years and you can bet | will do it again
some time very soon, too.

But not today.

Over the years, | have told you over and
over again how many wonderful
programs your donation has created, how
many needs, dreams and hope that your
donations have fulfiled for our
community and how successful your
investment in IPTV has been.

Confidential -

Friends
lowaPublic®

ooy Tho dee %Q /[/{M(/g

Dear << Letter Salutation>>,
You are wonderful. Really.You are.

| often write to you to ask you for a gift. |
am not going that today. | have done a lot
of it over the years, and you can bet | will
do it again some time very soon, too.

But not today.

Today, | want to tell you that you are the
real gift.

Not for Duplication
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QUESTIONS?

+ Submit questions via chat function at the top of your screen
+ Thank you!

Adrian Salmon

Vice President

Grenzebach Glier and Associates
asalmon@grenzglier.com

Jen Shang

Philanthropic Psychologist and Director of Research
University of Plymouth

jen.shang@Plymouth.ac.uk
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